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> Our Premium Package is the easiest way to make a great impression with 

new nail technicians. It includes a full-page, four-color ad, a full-page corporate 

profi le, and inclusion of one of your products in our Hot Products section. The 

rate for this comprehensive program is just $3,300.

> The Career Handbook reaches 20,000 students and new nail techs through 

several hundred schools.

> Your advertising message reaches nail technicians as they begin their 

career and develop product-loyalty. You also reach school administrators and 

instructors, who infl uence their students.

> NAILS Career Handbook delivers the largest circulation of students, new nail 

techs, and school administrators and instructors in the industry. With 20,000 

copies printed, you are reaching nearly every U.S. graduate.

> The Career Handbook has been requested by everyone who receives it. 

Schools and instructors order their free copies ahead of publication, enduring 

that when they are delivered, The Career Handbook is ready to be used.

> We have an advertising option for any budget. Whether you’re developing a 

fully developed ad campaign or just starting out, we have options for big and 

small.

> Your advertising message lasts. As an annual edition, The Career Handbook 

has a durable shelf-life, and our surveys tell us that readers keep this edition 

handy as they enter the professional nail industry.

> How else can you establish a connection with so many schools and new nail 

techs at such a remarkable cost-per-thousand?

> The Career Handbook is published by the most trusted name in nail care; 

NAILS Magazine. For over 25 years, NAILS has provided the industry with a 

credible, reliable, and inspirational viewpoint on the nail industry.

CAREER HANDBOOK:  WHY ADVERTISE?

NAILS Career Handbook provides a unique branding opportunity 

for marketers, allowing you to reach brand-new potential users right 

when they’re discovering products and learning their fi eld.
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   Know Your 

Compensation 

     Options

 Believe it or not, some techs graduate from 

nail school and immediately open up their 

own salon. Most, however, wait to get some 

experience fi rst. If you’re not ready for salon 

ownership, you can get to work as either an 

employee or a booth renter. Read on to learn 

the diff erences between these types of techs.

 A SALON OWNER:

• Leases or owns the salon property

•  May hire employees, rent out booths, 

or work solo 

•  May provide equipment and supplies 

for employees

•  Has discretion over salon decor, 

marketing, hours of operation, retail lines

• May provide benefits for employees

AN EMPLOYEE: 

•  Receives a salary and/or commission (plus tips)

•  Can be required to work certain hours, follow 

certain procedures, adhere to a dress code 

•  May receive training, performance goals, and 

evaluations from the salon owner

•  Has payroll taxes withheld from her paycheck

•  May receive benefits like vacation and health 

insurance

A BOOTH RENTER:

•  Pays a fee (rent) to lease a space 

in a salon 

•  Sets her own prices and collects 

money directly from her clients

•  Determines her own service 

offerings

• Pays for her own supplies

• Pays her own taxes and insurance

• Does not receive any benefits

 You might prefer to be an employee if 

you enjoy the following:

• Being part of a team

• Receiving training and feedback

•  Relying on a salon owner to help build 

your  business

• Bearing less fi nancial responsibility

You might prefer to be a booth 

renter if you enjoy the following:

•  Being your own boss and making 

decisions independently

• Wearing many hats

•  Having the challenge of building 

a clientele

 AVERAGE WEEKLY INCOME $604.74*+

 $150 or less 10.8%

 $151-$250 11.1%

 $251-$350 11.6%

 $351-$450 10.9%

 $451-$550 12.6%

 $551-$650 10.0%

 $651-$750 6.8%

 $751+ 26.2%

 What types of 

compensation do 

employees receive?**

 Salary only 7.6%

Salary plus commission 13.8%

Straight commission  56.3%

Tiered commission  8.9%

 More than 60% 8.3%

56%-60% 24.1%

51%-55% 11.0%

46%-50% 37.2%

Less than 45% 10.0%

No response 9.4%

  COMMISSION RATES VARY, THOUGH 

55.7% IS THE AVERAGE**

 *For nail techs and owners of all types 
+Source: 2006-2007 NAILS Big Book

>>>

 **Source: 2006 NAILS Big Book

starting your career
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DRESS THE PART
 1. Look neat and professional.

Before you leave your house, look in 

the mirror and ask yourself: Would 

you hire the person in the mirror? If 

you can say yes, you’re ready. If not, 

then fi x whatever is holding you back, 

be it your clothes, nails, make-up, hair, 

or accessories. Your clothes should be 

clean and spotless, your shoes polished, 

and your jewelry minimal.

2. Gear your look to the salon’s 

look. If it’s young and hip, it’s OK 

to dress more on the trendy side — 

keeping in mind that employers are 

trying to gauge the type of impression 

you’d make on clients. When in doubt, 

go more conservative.

3. Have impeccable nails, hair, 

and makeup, but don’t go over the top. 

Keep your look natural and subdued.

4. Accessorize well, but not to the 

extreme. Wear small earrings and feel 

free to bring a neutral-toned purse (with 

room for a notepad and pen for writing 

down any follow-up information).

5. What not to wear. Don’t show 

up to an interview wearing jeans, a 

too-short skirt, a low-cut blouse, dirty 

or smelly clothes, or anything else that 

could give off a sloppy fi rst impression.

How to

Ace Your Interview

 WHERE TO LOOK
 1. Surf the web for online classifi eds. Some great 

sites to start your search include:

> www.behindthechair.com/jobs/start.aspx

> www.beautytech.com/forums (scroll down to 

classifi ed ads, then employment classifi eds)

> www.nailsmag.com/resources/classifi eds.aspx

> www.craigslist.org (go to your city’s page, then 

navigate to jobs — salon/spa/fi tness)

2. Check with your school to see if it off ers job-

placement assistance.

3. Ask distributors, teachers, product educators, 
and established nail techs if they know of salons 

hiring new techs.

4. Look for salons where you’d like to work and 

approach the owner to fi nd out whether the salon 

is hiring.

5. Go to trade shows, networking events, job fairs, 

and other industry events armed with resumes 

and your portfolio.

hiring new techs.

4. Look for salons where you’d like to work andk
approach the owner to fi nd out whether the salon

is hiring.

5. Go to trade shows, networking events, job fairs,

and other industry events armed with resumes

and your portfolio.

ILLUSTRATIONS ©ISTOCKPHOTO.COM/CHIH-HANG CHUNG

starting your career
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GET IN

 When it comes to your career, there are many others out 

there who can help you out. Connecting with other techs 

can help you continue your education, fi nd support, and 

stay motivated. Eventually, you’ll be able to return the 

favor…either to them or to another newbie.

building your business

 While a student, G Elizondo [left] attended the Las Vegas 

Hair and Nail Convention and met Young Nails educator 

Heidi Bender. Bender introduced her to Loni Jensen Preato 

[right], a tech in Elizondo’s area, and worked at the same 

salon as her mentor Preato for several years.

 FIND AND OFFER SUPPORT AND 
ADVICE ONLINE
 If you’re the only tech at your spa, or at the only nail salon in town, fi nding 

support and advice used to be nearly impossible. Today, though, Internet 

forums are an invaluable networking tool for techs, and even the most 

isolated tech can fi nd multiple ways to connect with others.

Meet up with other techs at:

•  www.nailsmag.com/forums 

The NAILS online forums allow 

techs to talk about everything 

from the latest issue to nail art to 

technical problems.

• www.beautytech.com 

Founded by nail tech Debbie 

Doerrlamm, BeautyTech’s forums 

have one of the largest active 

network of nail techs. And although 

much help can be gleaned from the 

online networking, BeautyTech 

also organizes a couple of 

in-person networking events as well.

• www.salongeek.com 

Salon Geek’s Nail Geek, Samuel Sweet, is a UK-based nail tech whose 

site off ers forums, tutorials, polls, and more, and the users tend to be 

more international in location.

Also be sure to check out these networking sites that are new arrivals 

on the scene:

• www.nail-talk101.forumotion.com
• www.nailnetworking.niceboard.net
• www.nailtechlist.com

 CONTINUE YOUR 
EDUCATION WITH 
A MENTOR 
Simply stated, a mentor is a more experienced 

individual who helps to guide another individual’s 

development, with no personal gain involved.

Some mentors may provide casual coaching, 

listening, and advice, and others may offer a 

longer, planned partnership. The benefi ts of 

having a mentor are many.

A mentor can:

>  inspire you with her success, attitude, 

charisma, skills, talents, or abilities.

>  take a complete look at your assumptions 

and perceptions about your work, yourself, 

and others.

>  set relevant, realistic goals based on your 

own nature and needs.

>  help you learn the tricks of the trade, from 

perfecting your techniques to adding 

extra touches to make a service even 

more special.

>  offer nurturing and support, helping you 

become a more well-rounded nail tech. 

Besides learning techniques and business 

skills, you also walk away discovering more about 

yourself than you ever thought you would.

Find your mentor by looking in your immediate 

network of friends and colleagues, asking for 

help at an online networking site (see “Find 

and Offer Support and Advice Online”), or by 

meeting other techs at trade shows and product 

knowledge classes.

Touch
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CAREER HANDBOOK:  AD OPTIONS

These are the special ad options for Career Handbook.

Advertorials
Part of our Premium Package 

includes a full-page, four-col-

or recipe that you write or we 

ghost-write. With this spe-

cialized and expanded format, 

it is the perfect complement 

to traditional image-building 

advertising.

Recruitment Pages
New nail techs are looking for jobs. Does your salon or 

your company  have career opportunities? Advertise in this 

special new section, which includes editorial tips on fi nding 

a job, preparing a resume, and interview strategies.

New Tech Resources
Each resource ad is one-

quarter page, four-color, and 

includes a reader service 

number for sales leads. Just 

provide a photo or logo, plus 

100 words of copy, and we do 

everything for you.

Hot Products
Dramatically photographed 

and laid out like editorial, the 

Hot Products section piques 

the interest of new users 

about your product. Simply 

send your product or a photo, 

plus 75 words of descriptive 

copy, and we do the rest.

Marketplace
Marketplace allows smaller 

advertisers a chance to con-

nect with this audience with-

out the expense of develop-

ing advertising material. It is 

the ideal place to advertise 

distributor catalogs, skin care 

products, tanning lines, or 

other add-on salon services.

 Premium Package   $3,300

includes full-page 4/C ad, full-page corporate profi le, 
and Hot Products selection 

Full page display   $2,700

1/2 page display   $1,980

1/3 page display   $1,320

Resources pages (4 per page)   $495

Marketplace (9 per page)   $295

Hot Products (5-6 products per page)  $395

Cover Sticker Talk to us directly for a quote

Inserts/outserts Talk to us directly for a quote
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1. Nail art is:
 A. The art of doing nails.
 B.  Turning the nails into small canvasses to 

create designs on.
 C. The shaping and fi ling of nails.
 D. Creating art on paper with nail polish.

2. True or False? 
 T  F   You need a special license to do nail 

art.
 T  F   It is illegal to use copyrighted materials 

in your nail art. 
 T  F    All nail art should be the same price.
 T  F   Stylus dots, teardrops, and stippling 

are three examples of basic nail art 
strokes.

 T  F   You can only encase objects in gel, not 
acrylic.

 T  F   You cannot put polish over colored 
acrylics.

3.  You should charge for your nail art if: 
(Check all that apply.)

 ❏  You use more than one color paint for 
your art.

 ❏  You use color gels or acrylics for your art.
 ❏  You use embellishments for your art.

 ❏  You use an airbrush for your art. 

4.  In 2007, what percent of salons (that offer nail 
services) offered nail art to their customers?

 A.  27%
 B.  65%
 C.  78%
 D.  100%

5.  When referring to nail art, what does 
“embedded” mean?

 A.  To encase an embellishment into a nail 
design, usually by capping it with clear 
acrylic

 B.  To use a dotter tool during the design 
process

 C. To fi le the nail into a V-shape
 D.  To use an airbrush in quick bursts, creat-

ing an edgy-looking design

6.  What should be your fi rst step if you’re 
interested in learning nail art?

 A.  Get a brush and start painting.
 B.  Take a class in nail art. 
 C.  Find something that inspires you and 

copy it.
 D.  Start easy: Like doing polka dots on a big 

toenail. 
 E.  Any of the above.

7.  Match these strokes with their names: 
 A.  Stippling
 B.  Ribbon stroke
 C.  Stylus dots
 D.  Teardrop
 E.  Scrolling
 F.  Ric-rac
 G.  Spiral 
 H.  Leaf stroke

8.  What products allow you to create 
indestructible nail art that won’t chip over 
time? 

 A.  Colored Acrylic
 B.  Nail Polish
 C.  UV Color Gels
 D.  Both A & C

9.  When creating nail art with UV Color Gels, 
why should you start with a thin layer of 
clear gel? 

 A.  Starting with a thin layer of gel will 
improve adhesion. 

 B.  To prevent pigments from staining 
the natural nail plate. 

 C.  Layering gels can create added-
dimension for your design. 

 D.  All of the above.

Sponsored by 

All quiz-takers will receive a Certifi cate of Completion 
from NAILS. For every quiz you fi nish you will receive 
one entry for one of our grand prize.

Nail Art

Take this test and mail your answers to NAILS or take it online at www.nailsmag.com/careerhandbookquizzes

NAILS Quiz:

withh their nam s: 

1.

2.

3.

4.

5.

6.

7.

8.
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Designing Images, Inc. offers Refectocil® Eyelash &
Eyebrow Tints. With today’s fast paced lifestyles Eyelash &

Eyebrow Tinting are in great demand. These are quick,
easy, and profitable services to offer your clients for

building your repeat clientele. It is also a great service to
offer your clients during a facial or prior to permanent

makeup application. Your clientele will include both men
and women who will be delighted with the results.

Refectocil® has been globally successful for over 60 years
with millions of satisfied customers. Refectocil® is the #1

lash tinting product in the world.
Designing Images, Inc. 

(877) 234-6775 
www.uniqueimage.com
Circle Reader Service #262

812006 NAILS Career Handbook

Premier Nail Source is the home of the highest- 
quality nail supplies at the guaranteed lowest prices!
In addition, we are an international master distributor 
of many popular brands such as Nouveau Nail, British

Classic & Xtreme Nail. We offer complete school
programs, custom student kits, and wholesale school
discounts through our Premier School Source division.

Don’t miss our 24 Hour Internet Sale Every Monday!
Premier Nail Source

(800) 727-1119
www.premiernailsource.com.

Circle Reader Service #268

European Touch
The Platino Spa™ by European Touch uniquely provides
all of our most popular features packaged in a sleek

design.  Your clients will enjoy a heated seat, roller and
vibrating massage, and adjustable leg supports that
deliver added relaxation for the client and optimize

technician comfort. Pedicurists will further appreciate the
simplicity of maintaining hygiene standards with our

patented Crystal Clean Pipe-Free™ technology and its
unique design highlights technician comfort with a

streamlined and precisely placed basin.
European Touch
(800) 626-6912

www.europeantouch.com
Circle Reader Service #193

Dollar Nail Art is the premiere web site for all your nail
art needs. Beautifully decorated nails are just a click and a

dollar away.  Everything you need to create fabulous nail art
is at the tip of your nails. Go to Dollar Nail Art, where every

item of nail art is just a $1.00.
Dollar Nail Art is a division of Ash Industries

300 East Oakland Park Blvd Suite 343
Wilton Manors, Fl  33334
www.dollarnailart.com
Circle Reader Service #103

This paid advertising section contains information on products 
and services for new nail techniciansresources
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hot products ADVERTISEMENT

Miss Webril
Miss Webril 100% Cotton Bands are ideal for all 

your professional nail care services. Incredible 

strength, wet or dry, high absorbency lifts polish off  

the nail rather than pushing it around, eliminating 

ring around the cuticle. Lint free so there are 

“no more fuzzies.” Extremely versatile; work 

great as toe separators, great for buffi  ng 

and eff ectively removes make-up. 

Saves both time and money. 

Miss Webril
(800) 545-2506 
www.misswebril.com
Use Fifi  #19307

EzNails
EZGEL Clear Sealer will leave your clients’ 

nails with a high-gloss, bubble free fi nish. 

It can be used to seal and protect artifi cial 

nail enhancements including acrylics and 

gels, without the sticky residue commonly 

associated with gel sealers. This sealer is 

designed to prevent chipping and breaking, 

while providing a smooth-looking and 

durable long-lasting fi nish.

EzNails
(866) 439-6255
www.eznails.com
Use FiFi #19240

Continuum Footspas
The Maestro™ pedicure spa features advanced 

technology and provides ultimate comfort for both 

the client and technician.The matching accessory 

cart and technician’s chair are beautiful, functional 

and expertly crafted to complement The Maestro in 

both look and feel. 

Continuum Footspas
1-877-255-3030
www.continuumfootspas.com
Use Fifi  # 19291

NSI
NSI is excited to introduce 23 new colors in their Balance 

UV Color Gel line; now a total of 42 colors! The line 

includes rich cream colors, shimmering metallic colors 

and an iridescent pink. Nail technicians can mix or layer 

the gels to create an unlimited color palette. The thicker 

formula makes application quick and easy and it still cures 

in 2 minutes fl at.  It also off ers deeper color intensity for a 

permanent polish look with no chipping or cracking.

NSI
(800) 354-6741
www.nsinails.com
Use Fifi  #19135
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Read all about the nail industry’s long and col-
orful history in this beautiful special edition.
Just $12.

Try on this Got nails? professional apron and
other salon-wear designed for nail
professionals. 

Toe-rrific is a unique guide with 150 various
toenail designs.

ULTRACARE® — The only Disinfectant You Need!
ULTRACARE Disinfectant is:

• Concentrated to save you money 

• Effective against 135 organisms, including

• HIV-1, Hepatitis B and Hepatitis C.

• Will not damage any surface

Ideal for Disinfecting:

Implements • Surfaces • Pedicure Spas

Ultronics
1-800-262-6262 • 1- 330-916-7070

www.ultronicsusa.com

Award-winning nail competitor Salina Rush
shares her winning secrets. DVD or VHS
format available. 

NAILS has loads of gorgeous posters to choose
from, one just right for your salon décor. 

Copyright © NAILS 2005 www.nailsmag.com h

by Imagina Products
Raise the bar! Offer 

the natural look, 

Self-Adhesive Silk

Wrap. Offer additional 

services for your 

customers and make more

money. Silk Wrap is easy to

apply and allows nail polish

to last longer. The inventor 

of Self-Adhesive Silk Wraps,

Becky Lynn, has made the finest wraps for 

more than 24 years. Call and ask for your 

FREE SAMPLE and DVD (while supplies last).

For a dealer near you call toll free (866) 806-2457.

Watch Young Nails’ “Flawless French Acrylic”
educational DVD and learn tricks of the
masters. Find this and other manufacturer
DVDs and videos.

PLACEmarket 

TO ORDER visit our website @ www.nailsmag.com or call: 800.724.4254

Use Fifi# 17225
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Use Fifi# 17131

Use Fifi# 17122


